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As a business-related course for German majors in the third year, this course
includes career profile, business profile, exhibitions, order processing and
marketing. Based on “Berlin pedagogy mode” it puts German in the business context
with an aim to make innovations in foreign language teaching. It uses the latest
German textbook Wirtschaftskommunikation Deutsch (Book One, 15 units) with
teaching aids like on-line movies, listening and testing. The goal is to train
multi-talented students of German familiar with international business practices. It
also covers German market economics and basic theory in economy-related
cross-culture communication in class to improve students’ adequacy in business
German.
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{Wirtschaftsdeutsch von A-Z) , Rosemarie Buhlmann, Langenscheidt, 2008,
ISBN 978-3-468-49869-5
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1. {Deutsche Handelskorrespondenz) Rudolf Sachs, Hueber, 1994
*HM ST TR . o . .
(Textbooks & Other 2. {Wirtschaftskommunikation Deutsch) Volker Eismann, Langenscheidt,
Materials) 2000.

3. {Unternehmen Deutsch ) Decker Braunert Schlenker

4. {Wirtschaftsdeutsch fiir Anfinger) Dominique Macaire und Gerd Nicolas
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